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Cause-Related Marketing in the context of Higher Education Institutionsin

India

Dr. A. Sita Madhavi

Professor, Department of Management Studies, Geethanjali College of Engineering and Technology,
Hyderabad

*Corresponding Author E-mail: sitamadhavi.mba@gcet.edu.in

Cause-Related Marketing (CrM) in the realm of Higher Education Institutions (HEIs) in India
serves as a strategic instrument within the broader framework of Corporate Social Responsibility
(CSR). It operates as a tool that not only advances philanthropic initiatives but also aligns with
the marketing objectives of educational institutions. The focal points of the articles are fo
comprehensively examine the dynamics of CrM initiatives in Indian HEIs, encompassing the nature
of campaigns, student awareness levels (on Cause related marketing activities), the efficacy of
CrM in mitigating negative publicity, and its imipact on student/ participant satisfaction. This
research seeks to provide a nuanced understanding of CrM's role and influence within the
educational landscape of India.

The articles emphasize the potential outcomes of CrM beyond immediate objectives. They
underscore CrM's transformative capacity to facilitate visible engagement with stakeholders,
positioning HEls as responsive agents addressing societal concerns and reinforcing their
commitment to broader social responsibilities. This narrative extends to the cultivation of
volunteerism within the academic community, with effective CrM initiatives inspiring a sense of
social responsibility among students, faculty, and staff. Furthermore, the research underscores
CrM's potential to serve as a catalyst for enhancing the social responsibility reputation of
institutions. The case study of the University of Nicosia, Cyprus, provides a concrete illustration of
liow a CtM campaign was strategically desigrnied to instill a ‘volusiteeristii’ spirit and elevate the
institution's standing in terms of social responsibility.

In essence, the article collectively advocates for the transformative power of Cause related
marketing in shaping the culture of Higher Education Institutions in India. By seamlessly
integrating marketing strategies with philanthropic endeavours, CrM emerges as a strategic lever
capable of not only addressing immediate goals but also fostering a deeper sense of social
responsibility within the academic fabric. As the discussion on CrM within HEIs evolves, these
findings offer valuable insights, paving the way for future research and managerial implications
that can refine and enhance the strategic deployment of CrM within the educational landscape.

Keywords: Cause-Related Marketing, Corporate Social Responsibilit
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418 POONTHA 23R11EQ003 MBA
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